
  
CASE STUDY  
 

THE START 
■ Commenced services: April 2000. 
■ Market cap: $85 million. 
■ 80% of shares were closely held, leaving a small 

public float and nominal liquidity. 
■ Average daily trading volume: 5,000 shares. 
■ Handful of institutional holders, primarily 

quantitative investors. 
 

OUR ONGOING ROLE 
■ Implement and manage an active contact and 

meetings program, targeting relevant institutional 
investors and sell-side analysts. 

■ Prepare compelling written communications 
including news releases, Annual Reports, 
corporate profiles, pitch letters, scripts, speeches 
and presentations.   

■ Handle administrative IR duties. 
■ Seek major media features.   
 
RESULTS 
■ Research coverage initiated by nine firms. 
■ Present at conferences sponsored by firms 

including: Piper Jaffray, Wedbush Securities, 
Oppenheimer, Roth Capital Partners, Cowen & 
Co., Stephens Inc., Sidoti & Co., C.L. King, 
RBC Capital Markets and Telsey Advisory 
Group. 

■ Institutional holdings increased to 50%.   
■ Average daily volume of 150,000 shares. 
■ Market cap topped $670 million. 
■ Three 3-for-2 stock splits. 
■ Included on Russell 2000® and 3000® and 

S&P SmallCap 600 Indexes.   
■ Featured in Business Week, Investor’s 

Business Daily and Forbes; other media 
stories and TV coverage.  

 
 
 
  
  
 
 

CLIENT TESTIMONIAL 
 
“As we approach the end of the year, I want to be sure to 
acknowledge the people and the organizations that have truly 
made a difference.  That list must include The Equity Group.  
When we began working together in the spring of 2000, Inter 
Parfums had a market cap of about $85 million, and as they 
say on the Street, our shares traded by appointment 
averaging 5,000 shares per day.  In the ensuing years, Inter 
Parfums has grown sales and net income substantially and 
our market cap has risen to nearly $500 million with average 
trading volume of about 200,000 shares.  The caliber of the 
writing for news releases, presentations, conference call 
scripts, corporate profiles, and our annual reports has been 
first rate and importantly, reflecting a keen understanding of 
our business and our business opportunities.  We have had 
highly productive meetings with portfolio managers and buy-
side analysts at institutional investors in many cities.  Our 
Company has been profiled in major business media including 
Business Week, Investor’s Business Daily and CNNfn.  When I 
think about The Equity Group, professional, responsive, 
initiative, enthusiastic, thorough, and fun to work with, are 
the words that come to mind.  For all the times I should have 
said it and didn’t, ‘Thank you and great job!’” 

JEAN MADAR  
Chairman & CEO 
Inter Parfums, Inc.  
(NASDAQ:IPAR) 

MEDIA SUCCESS 

 
STREET BEAT 

Inter Parfums: A Small-Cap  
Fragrance Stock That’s  
Attracting Growth Investors 
 
If you thought toiletries and 
cosmetics would be among the 
products that consumers would 
forsake during tough economic 
times, you’d be flat wrong. 
They are among the so-called 
defensive groups that tend to do 
well in good or bad times. And 
with the overall market’s upturn 
this year, they are bound to do 
even better. 

“The Toiletries and Cosmetics 
Industry are now again almost 
at the top of the pack for year-
ahead performance,” says 
Kenneth A. Nugent, analyst at 
investment research outfit 
Value Line. The group is 
ranked near the top of the 97 
industries that Value Line 
covers.    

As one of the few small-cap 
fragrance stocks around, Inter 
Parfums (IPAR) is certainly 
looking and smelling good. But 
that isn’t the only reason why 
the stock is turning heads. It’s 
the kind of “beat-and-raise” 
story that Wall Street loves to 
brag about. This is one of the 
rare companies that has 
consistently beaten or exceeded 
analysts’ earnings forecasts, 
and subsequently raises its own 
estimates on future results. And 
so analysts just keep on raising 
their numbers, as well, every 
quarter. 

BURBERRY AND JIMMY 
CHOO 

The business model that Inter 
Parfums thrives on is quite 
unique: It has a portfolio of 
global brand companies in the 
beauty industry for which it 
develops and makes prestige 
perfume, lotion, and cosmetics 
that include the famed 

worldwide brand Burberry, Van 
Cleef & Arpels, Montblanc, 
Boucheron, and Lanvin. 

The company also produces 
exclusive fragrances and related 
products for select leading 
specialty retailers under their 
own respective brand names. In 
the U.S., Inter Parfums, which 
is listed in Forbes Magazine as 
one of “America’s 100 Best 
Small Companies” on Nov. 8, 
2010, has launched a collection 
of fragrance products for brand-
name companies, including the 
famed shoe designer and maker 
Jimmy Choo, The Gap (GPS), 
Brooks Brothers, Lane Bryant, 
Clarins, and Banana Republic. 
Brands that were just recently 
added were Betsey Johnson, 
Bebe Stores, and Nine West. 

Inter Parfums’ solid 
fundamentals are just starting to 
catch the attention of growth 
investors as it is a small-cap 
stock with a market valuation of 
$670 million. But its stock has 
been in an uptrend since 2009, 
when it hit a low of $3.50 a 
share. It has since trekked up to 
$22. But despite its steady rise, 
some analysts still see it going 
higher, and they are expected to 
increase their current price 
targets, currently at $23 to $25.  

“IPAR continued to impress 
(through its first-quarter results) 
with a substantial beat, driven 
by across-the-board margin 
outperformance,” says analyst 
Eric Holloway of investment 
bank Stephens, who rates the 
stock, currently trading at $22 a 
share, as “overweight.” With a 
1.7% dividend yield and trading 
at 7.8 times net cash and 19 
times consensus 2011 earnings 

forecasts, he figures the  current 
earnings estimates are quite 
conservative. The stock remains 
“attractively valued,” says 
Holloway.              

He notes that Inter Parfums 
continues to eye new possible 
brand licenses and acquisitions 
as a way to opportunistically 
deploy its growing cash 
balance, now at $2.30 a share, 
net of total debt. 

The company, In fact, is in 
discussions with some U.S. as 
well as foreign companies on 
potential deals to expand its 
franchise worldwide, according 
to a company insider. 

Chairman and CEO Jean Madar 
says that based on its successful 
track record of rejuvenating 
neglected brands, he gets 
numerous phone calls from 
other companies seeking to 
avail of Inter Parfums’ 
expertise to help them resurrect 
some of their ignored products. 

“We are looking for great 
brands with significant upside 
potential, including those that 
have been under-served by their 
current licensees,” says Madar, 
who hopes to “announce very 
soon additional prestige and 
specialty retail agreements for 
the coming year.” 

“Business trends remain 
healthy, with the company’s 
new distribution relationship 
with cosmetics company 
Clarins already paying 
dividends and, in addition to 
Jimmy Choo’s getting on to a 
good start, which could develop 
into IPAR’s second largest 
selling  brand behind 
Burberry,” says analyst Joseph 

Altobello of Oppenheimer. 
Currently, Lanvin is the No. 2 
selling product. 

Altobello figures Inter Parfums 
will earn $1.10 a share in 2011 
and $1.30 in 2012, up from 
2010′s 87 cents. Rating the 
stock as “outperform,” 
Altobello says he continues to 
be bullish on IPAR and believes 
its “valuation remains 
attractive, particularly given the 
company’s ongoing healthy top 
line trends, solid balance sheet, 
as well as the potential for 
meaningful margin expansion.” 

Indeed, based on its healthy 
sales momentum this year, 
combined with the potential 
upside from the upcoming 
launch of a new women’s 
Burberry line of fragrance this 
autumn, shares of Inter 
Parfums should trade in line 
with its “nearest comparables” 
Revlon (REV) and Elizabeth 
Arden (RDEN),” argues 
Rommel Dionisio, analyst at 
Wedbush Securities. The 
market valuation of Revlon and 
Arden are much higher, each at 
nearly $900 million. Inter 
Parfums’ market cap is just 
about $670 million, just slightly 
above its projected revenue for 
2012 of $605 million. 
Estimated revenues for 2011 
are $551 million. In 2010, 
revenues totaled $460 million. 

For investors who are looking 
for relatively little known 
growth stocks, Inter Parfums 
has the scent for what they are 
lookign for — reliable and 
steady growth momentum that 
has proved itself since 2009. 

 


